
Boost Your Business Visibility with 
Google My Places in 2026
Want to increase your online presence for FREE?

Google My Places (formerly Google My Business) is now 
easier than ever to use - even for home-based 
businesses without a physical address!

Discover how to set up, optimize, and leverage this 
powerful tool to grow your business.



Setting Up Your Google My Places Account

Getting started with Google My Places is simple and completely FREE. If 
you've had a business for a few years, your listing might already be waiting 
to be claimed.

Create or Claim Your Listing

Visit business.google.com/create to claim your business page or create a 
new one.

Verify Your Business

Google will verify via a video of your business location, a phone call, 
text message, or postal mail with a verification code.

Complete Your Profile

Fill out all information completely with relevant keywords for better 
visibility.



Optimizing Your Google My Places 
Profile
A complete profile helps customers find you and improves your local 
SEO. Here's what to focus on:

Business Hours
Set your operating hours accurately. Google will remind you about 
holiday hour changes.

Categories
Choose relevant categories that best represent your business 
services.

Business Description
Include keywords and local area information to boost local search 
visibility. You can use Google's own AI now to create them. 



Adding Social Media Profiles & 
Attributes

Connect your online presence and highlight special features of your 
business:

Social Media Integration

Link your profiles from Facebook, 
Instagram, LinkedIn, Pinterest, 
TikTok, Twitter X, and YouTube 
directly to your Google listing.

Business Attributes

Health & safety measures

Black-owned or women-
owned business

Online services 
(appointments, classes)

Special features for 
restaurants

These attributes help customers 
make informed decisions before 
contacting you.



Managing User Access & Roles

You can delegate management of your Google My Places profile to team members or service providers with 
different permission levels.

1
Owner
Full control including adding/removing users, deleting profiles, editing all URLs, and accepting all 
Google updates.

2
Manager
Can edit business info, respond to reviews, create posts, and manage photos but cannot 
add/remove users.

3
Site Manager
Limited editing capabilities focused on content management like posts, photos, and responding to 
reviews.



5 Ways to Use Google My Places Effectively

1 Share Your Events
Post special sales, workshops, or open houses. Include details and registration links. Keep posts 
between 100-300 words with relevant keywords.

2 Showcase Photos & Videos
Share behind-the-scenes images and videos (max 30 seconds, 75MB) to humanize your business. Use 
proper image sizes: profile (250×250px), cover (1080×608px), additional (720×540px).

3 Highlight Products
Feature your best products directly on your business page to showcase what you offer to potential 
customers.



Content Marketing & Reviews

Blog Post Promotion

Share your blog content as 
"updates" with a short 
description, image (720×540px), 
and link back to your original 
post. Google will remind you 
when posts are getting old (after 
one week).

This gives you another platform 
to distribute your content and 
drive traffic to your website.

Generate Reviews

Actively request reviews from 
clients to build credibility. Google 
displays both Google reviews and 
Facebook recommendations on 
your profile.

Positive reviews significantly 
impact potential customers' 
decisions and improve your local 
search ranking.



Verification & Special Features

Getting verified adds credibility with the blue checkmark next to your 
business name.

Verification Options
Most businesses verify by mail, but some can use email, text 
message, phone, or Search Console. The process takes up to 5 
days to complete.

Special Offers
Google occasionally offers promotional packages like AdWords 
credits or upgraded Business Profiles with the Google Guaranteed 
badge ($50/month).

Real Estate Agents
Agents can now have their own Google My Places page without an 
address or use a PO Box in their local area. Only broker/owners 
can claim office locations.



Monitoring Results & Performance

Track your Google My Places performance to understand how 
customers find and interact with your business.

Views
Profile Views

See how many people viewed your 
business profile in search results.

Calls
Phone Calls

Track how many customers called 
your business directly from 

Google.

Clicks
Website Visits

Monitor traffic to your website 
from your Google listing.

Photos
Media Engagement

See how many people viewed your 
photos, videos, or products.

Access these insights directly from your dashboard on desktop or 
through the Google Maps app on mobile devices.



Ready to Boost Your Business with 
Google My Places?

Google My Places is completely FREE and offers powerful tools to 
increase your visibility, attract new customers, and grow your business. 
Results won't happen overnight4like SEO, it takes time to build 
momentum.

Remember to keep your profile updated, post regularly, and actively 
engage with reviews to maximize your results.

Have you set up your Google My Places profile yet? If not, what are you 
waiting for? Start today and watch your online presence grow!

Tag a business owner who needs to see this guide from Inspire To 
Thrive and share it with anyone looking to boost their local visibility!


